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A 10-year milestone! 
Prophet’s newsletter, Prophetize, first hit the South African fruit industry 
market in November 2007 as a means to engage our customers, show our 
transparency and keep customers and staff involved with news and views.

Although Prophet itself was established in 1999 as 5Degrees Technology, 
we’d like to share a 10-year review on Prophet, its products, loyal clients 
and devoted staff members in this special 10th anniversary newsletter 
edition. It’s an appropriate means to reflect on where we’ve been and 
reaffirm our commitment for the future. After all, 10 years is long enough 
to have seen big changes occur, but recent enough to be relevant today.
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Going above and beyond
Prophet’s success would have been impossible without its excellent 
staff members; therefore it’s only fitting to single out those 
employees who have stood the test of time over the last decade.

Managing director Paul Stofberg joined 5Degrees Technology in 
2000 and when his business partner sold his shares to Prophet UK 
in 2005, Paul was appointed to head Prophet’s South African 
office. Soon afterwards that same year director JD van Wyk 
joined and together they have spearheaded Prophet’s success in 
South Africa.

Having notched up 15 years at Prophet, not only is senior 
software developer Mark van Tonder the longest-serving team 
member after Paul Stofberg, but also one of the few individuals 

in the business with both QX and Pr3 experience.

Other staff members who have contributed to Prophet’s growth 
for 10 years are invaluable office worker Doreen Dyani, account 
management team leader Rikus van Zyl, account manager 
Zonnika Augustyn and senior software developer Pieter Mouton. 
And those who’ve diligently done their bit and more at the 
company for five-plus years are account manager Frikkie Burger, 
product testing specialist Ananja Brand, Yolande Atsell in 
accounts, receptionist Chantelle Stander and product support 
team leader Antoinette Erasmus.

Since 2014 Prophet has made several significant appointments 
and with the SA team now numbering 34 members, the company 
is extremely happy with its proactive, client-centric team who 
share a passion for the Prophet products.



Embracing added value
As a value-add to QX clients, the company has 
been presenting tutorials to users since 2011 – 
growing from one event a year to five. The 
calendar now incorporates the Eastern Cape 
Tutorial in February, an Information Day in 
Groblersdal in March and three Western Cape 
Tutorials throughout the year. Ever since its 
launch in 2004 the Annual Prophet Conference 
has become a must-do networking event on the 
fresh produce industry calendar with attendance 
growing from 15 people to 120+ in 2017.

To keep its finger on the industry pulse, Prophet 
also has stepped up its involvement with industry 
bodies. As well as being a PMA member, the 
company is an associate member of the Fresh 
Produce Exporters’ Forum.

But the added value wouldn’t be complete 
without making a contribution to serve premium 
fresh produce industry exhibitions. To this effect 
the company co-sponsors the annual PMA Fresh Connections: 
Southern Africa conference, plus the London Produce Show in 
June every year. Needless to say, Prophet’s attendance at Fruit 
Logistica and the PMA Fresh Summit every year is a given.

Said director JD van Wyk, “Adding value matters. Which is why 
we don’t merely concentrate on expanding and improving our 
products, but we’re continually on the look-out for value-added 
opportunities within the fresh produce industry.”

and more South African businesses realise the 
value of a truly integrated, multi-site, 
produce-specific solution with an integrated set 
of financial ledgers which recognise the 
granularity of produce accounting and 
profitability.

QX - the definitive software solution for small 
to medium fresh produce exporters – has 
grown from 24 clients in 2007 to 82-plus. The 
software is currently benefitting from 800+ 
modifications a year which deliver considerable 
value to clients. 

Of note is that integration has become the 
name of the game because clients require 
integration with supermarkets, shipping lines, 
ERP systems and temperature data among other 
things. To this end Prophet has revamped 
QX’s ability to integrate with other systems to 
enable smoother and more cost-effective ways 

of data exchange between systems.

We’re happy to report that QX services have evolved substantially 
and now incorporate a vastly different service offering than a 
decade ago. This includes monthly software releases with a full set 
of release notes, formalised outcome-based training, an online 
support log and an account management function.

Product fireworks

The past decade has left the indelible mark of progress on 
Prophet’s two leading software products.

Pr3 - the ERP management software for medium and large 
multi-site, multi-country companies - grew from 120 global users 
10 years ago to more than 200 today. The product has been 
gaining significant traction in South Africa since 2015 as more 



In for the long haul
Long-term relationships are one of the fundamentals of the fresh 
produce industry and this applies to an even greater extent in 
terms of software. Therefore it goes without saying that 
customers’ valuable input has been absolutely paramount in 
aiding the evolution of Prophet’s products.

The majority of long-term customers have been using Prophet’s 
software since 2003, so we’d like to raise a glass to these 
10-year+ veterans: SAFPRO, Goede Hoop Vrugte, ZZ2, Cape Fruit 
Coolers, Carisbrook Valley Citrus, Le Roux Group, ALG, Du Toit 
Group, Freight Logistics, Freshworld, Epping Fruit, Fruitworks, Hall 
& Sons, Hoekstra Fruit Exporters, Kallos Exporters, Karstens 
Group, Komati Fruits, Lotus Citrus, Market Demand Fruit, 
Mooigezicht Estate, NAPK, Orange River Fruit, PE Cold Storage, 
Piekenierskloof Vrugte, Qualichoice, SRCC and Thornlands.

We remain committed to delivering superior value to all our 
customers – large and small – and look forward to continuing this 
positive customer partner experience in the future.

Make no mistake, our remarkable growth over the last 10 years 
has been a significant accomplishment in a challenging, but 
rewarding industry. Challenging, because of the complex, 
fast-moving and risky nature of perishables, different units of 
measure, a complicated logistical chain and ever-increasing 
compliance requirements. Rewarding, because we’ve simply loved 
seeing it all come together in the end when clients experience the 
added value to their business.

Many clients have been with us from the first step and we thank 
each and every one for their input and loyalty. We’ve seen great 
successes which have been truly inspiring. But we’ve seen failures 
too and have learnt from these by adapting both our products 
and methodologies.

That said, every successful company is backed by people who 
have combined their technical prowess, creativity, diligence and 
passion to support products and/or services. We’re no different. 
Our achievements have been a collaborative effort by our staff, 
service providers and management. Exceptional people are 
needed to deal with the very particular requirements of the 
fresh produce industry: people with superb technical abilities, 
outstanding client-facing skills, an understanding and love 
for fresh produce, coupled with the tenacity to take it all in 
their stride. We’re proud of our team and their achievements
over the years.

We realised early on that our ability to provide effective customer 
service should keep pace with our growth. Key to our future 
endeavours is hiring talented people, upgrading training 
programmes and increasing customer events, while still evolving 
our products. To this end exciting announcements are in store for 
2018 and we hope our loyal customers will reap the rewards of 
these initiatives.

With a large amount of good work behind us, we’re under no 
illusion about the challenges and great body of work ahead. That 
being said, we’re determined to build scale for the benefit of all 
our stakeholders but especially our clients. 

An incredible journey

Prophet director JD van Wyk has been the driving 

force behind this publication since inception. 

These are his thoughts on the company’s voyage 

during the past decade.
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Breaking the mould
Ten years ago Prophet’s very first conference attracted 15 
delegates and even then it was considered a resounding success. 
Fast-forward to 10 November 2017 when 120 delegates packed 
the Spier Conference Centre in Stellenbosch for this prestigious 
event which has forged a new frontier for attendees.

From its humble beginnings as a product-orientated occasion, the 
Annual Prophet conference has evolved over the last number of 
years into a popular industry networking event featuring 
prominent speakers who challenge and inspire the high-calibre, 
knowledge-seeking audience.

At the 2017 event, economist Professor Brian Kantor discussed 
what could be done in the short and long term to grow the South 
African economy, as well as the facts about income and its 
redistribution. Conservationist and extreme adventurer Braam 

Malherbe’s message was simple, yet profoundly inspirational: do 
one thing to preserve our earth for future generations.

The photo album below is an overview of who’s who in the South 
African fresh produce industry.

Zest Fruit’s Simon 
Holdcroft in 
conversation with 
Willem Kruger 
and Giel Loubser 
of Komati Fruits, 
as well as 
Marialda Pienaar 
of Zest Fruit.

Prophet’s Paul 
Stofberg with 
Mike Carruthers 
and Maryke Smit 
of SecureWealth.

Alida Pople from 
Noord Agter Paarl 
Koelkamers and 
Marika Troskie 
from Hoekstra 
Fruit Exporters.

Sharon van der 
Merwe from 
Coldpack 
embraces 
Prophet’s 
Shannon 
Fauconnier.

Adventurer Braam 
Malherbe.

Ilene de Villiers 
from Prophet 
chats to Stephanie 
van Straaten from 
Freight Logistics 
4U and Janine 
Lamprecht from 
Hoesktra Fruit 
Exporters.

De Keur 
Landgoed’s Danè 
Carstens and 
Anette de Waal.

Economist 
Professor Brian 
Kantor.

Prophet UK 
managing director 
Mark Peachy.




